Tinder Newsroom

HIOIE ¥%F F7}817] X gz @& tinder.com

£ 2melel o1 910t £ 158 %
7I3 el BN 2. 7 ¥ Hel HIojE

1e8tie

THE! 2] Tinder T2 2 o|g2 B €|D St 2

ol Zol 2nte? Wi

n 2024441 4% 26% 382 : v
- S8 01¢ F 320 27|12 Hojl
L ELET :

T2 HI|

43 269 28%

2, 212 ABC 7o) 4 8A £5600
ofuf2? : FOF ChU} T2 0IC|M? Q5 CIO|E
U5 E 270 2t

W0l S218}|

oM F SaY MEed ) ABC 718

MEGEA F27

oEe 123
diolE 2T 2R MHEEWA =23 a=ag2o] Jzieh TEHM 27|
Of %] 4 4 &% =

X CHELZ 123
B
R T
ol W@ @ o il
el o ojx] 214871 EE GolE M B2t 621 Y HE UL W EILA 201 H4 2712 Roi8.
) 2= DI} SREX] OHxIg
Mg OLHs W OHLEAN 2ol MY 2712
Q! & A Ers| .
M2 OHFAIE U2 2 AR TA[S] 27
el | Mas|

2% OpMIR! ST SWHAE A3 AE
@2lx| gauich

EEE NN NN EE(Tinge)l N EEEE N NN NN N N NN S NN EEEE (Shore My Date)l HEEEE NN SEEE SN BN SN EEE SEEEE EEE
EE N EEEE EEE EEEE

20238 M HE HE EEE NN N NN N NN N 58 NN NN NN N S SN EEE NN NN NN EEEEEEE NN EEE G N (gl
EEE EEE EEEE EEEE NN NN NN DN EEE NS EEEE N EEE N EEEEE NN N EEEE

HEE EEE \ciissa Hobley) B CMO(Chief Marketing Officer)l

AN SEE SN EEEEE N EEEE EEE N EEE EE
EEEEEEEEEE NN ;N SEE EEE EEE SEEEE EEE S NN EEE EEE EEEE EEE E EEE

AEE SN EEEEEEEE SN EEE EEEE NN EEE EEEEE

EEE EEE NN EEEE NN NN NN NN NN NN N EEE (P Brunson) M M M NN EE BEE (Giobal Relationship Insights Expertyill HENE NEN NN NEE NN
T T

Ll il it IRIIIRIRIIRREIRIIAILIIRLIIRIIRIRIINILIRNLIIIRIIRIIRIIRIIIARI]IRRIRIIN]]
HEEE N EER

4 AN SN EEEN EEE EEE EEEEN EEE N EEEE EEEE RN ENEE EEEN EESEEEEEE SEE EEE N EEE EEEE EEEE EEEE BN EE EE EER
ENSEE NN EEEE SN EEN EEEE NN NN EEE EEEE EEER




12023 HEl HE HEE

22024H /i HHN HH EN EEN gl SEEEEEEEE N EEEER

https:/kr.tinderpressroom.com/ShareMyDateKR



https://kr.tinderpressroom.com/ShareMyDateKR

